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introduction

An Indore-based brand consultancy, Circle Marcomm specializes in
developing, managing and marketing brands. For over 5 years now, Circle
Marcomm has consistently maintained its position as a regional force with a
reputation for innovation, creativity and reliability. Circle’s client portfolio
includes many of the region’s leading companies, running the gamut from the

financial, industrial, real estate, hospitality, education, FMCG sectors and more.

Whether giving life to a new brand or breathing new life into an existing one,
Circle Marcomm is one of the region’s foremost brand developers.

Over the years, Circle has created and perfected unique processes which allow
it to approach brand development from a 360-degree viewpoint and produce

effective, intelligent and memorable brands.



approach

Circle Marcomm sees a brand as living entity with countless facets and numerous layers. It
understands how a brand communicates with different types of people at different times, and
why a harmonized communication strategy is so vital. This approach engenders a holistic brand
system which ensures an effective and dynamic brand strategy which creates momentum and

sets the foundations for brand growth.

When managing brands, Circle Marcomm thoroughly evaluates the implications of any tactical
decisions versus the effect on long-term brand strategy. Regardless of the specific nature of a
brand, Circle Marcomm actively explores and tests avenues for innovative marketing and
memorable brand experiences. This proactive attitude is essential in maintaining the vibrancy
and relevance of brands. With quality experience in innovative communication, Circle Marcomm
takes full advantage of emerging trends and the latest technology to develop marketing

strategies and brand management approaches that are as effective as they are unique.

Circle Marcomm'’s expertise extends to a broad and
comprehensive range of activities, enabling it to provide well-
rounded support to a brand’s growth and management. From
penetrating analysis and strategy development to striking
graphic design and innovative multi-media, Circle Marcomm is

equipped and skilled at delivering total branding solutions.
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BRAND MANAGEMENT

implementation

\ launch
‘ foundation
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brand
management

Brand Management is generally regarded
as a complicated and arduous process, but
this is not the case. Managed properly, it is
not only an enriching and rewarding
experience, but can also be surprisingly
straightforward and enjoyable. Circle
Marcomm can provide Brand Management
support throughout the life of a brand.
Broadly defined, these stages are

e |mplementation

e Launch

e Foundation

e Custodian

IMPLEMENTATION

The Implementation phase follows the
development of the Strategic Action Plan,
the Strategic Positioning and the Creative
Brief. Circle Marcomm’s Brand
Management during the Implementation
phase involves stewardship of the creative
and implementation process. Among other
critical tasks, Circle Marcomm will review
the creative output at key developmental
stages to ensure that the Creative Brief is

being interpreted accurately and effectively.

Circle Marcomm will also guide and review
other implementations of the Strategic
Action Plan.

LAUNCH

The Launch phase is essentially the formal

announcement of the evolved brand to
internal and external audiences. During the
Launch phase, Circle Marcomm’s Brand
Management involves the stewardship of
creative launch collaterals, marketing and
advertising plans, public relations, event
management and so on. Circle Marcomm
will ensure that the various elements of the
Launch phase work effectively together in
communicating the brand’s positioning and
identity to its audiences in a memorable
and relevant manner.

FOUNDATION

The Foundation phase is the critical period
where the evolved brand needs the
greatest support and guidance. Internally,
within the parent organization, the people
and resources which will deliver the brand
promise and create the desired brand
perception need to be educated and
trained so that they understand exactly
what the evolved brand has to do in order
to be successful. Externally, amongst the
brand’s customers, partners, suppliers and
so forth, there is a need to maintain the
momentum of the Launch phase to ensure
that the brand’s evolved personality
remains vibrant until it becomes firmly
entrenched in the audiences’ minds. Circle
Marcomm’s Brand Management during the
Foundation phase involves stewardship of

internal awareness and brand education,
infrastructure enhancements, public
relations, customer services and so on. The
aim is to communicate and establish the
brand’s personality, mission and vision until
these elements become irrecoverably
associated with the brand and can provide
the foundations for brand growth and
success.

CUSTODIAN

The Custodian phase starts once the
brand’s positioning is firmly established
within the minds of the internal and external
audiences. This phase involves the
monitoring, analysis and direction of brand
growth and brand reinforcement. Circle
Marcomm works closely with the brand’s
marketing team and empowers the brand
to respond to changing market scenarios,
capitalize on any opportunities created,
defend existing market share, protect
brand integrity and so on. This
accomplished in a diverse number of ways,
but can essentially be summarized as
everything a brand does and says is
monitored, evaluated and enhanced by the
collaboration between Circle Marcomm and
the brands’ marketing team.



process
mapping

CREATIVE BRIEF

A concise and highly focused document
which communicates the brand’s
positioning and requirements while defining
the parameters and directions for the
creative process. A Creative Brief
generated by Circle Marcomm is the result
of extensive research, auditing, positioning
and strategic planning.

ESTIMATED TIME-LINES

An estimated schedule of activity and
deliverables, based on Circle Marcomm’s
preliminary assessment of project
parameters and Circle Marcomm’s
experience with similar projects.

FINDINGS

The raw results of various audits and
investigations which Circle Marcomm uses
to compile the Audit Report. Formal
Proposal The written contract or agreement
whereby Circle Marcomm details its scope
of services, project plan, estimated time-
line and fees for a particular project.

AUDIT REPORT

The comprehensive analysis which Circle
Marcomm generates after conducting
various audits, highlighting a brand’s
strengths and weaknesses.

BEHAVIOURAL AUDIT

A detailed process where Circle Marcomm
audits how a brand is perceived internally
and externally, seeking to establish the
desired as well as the true brand
perception and the gap between these
perceptions. The depth and duration of a
Behavioral Audit depend on the project
parameters and specific client
requirements, and involves extensive
interviews, market studies and other
research.

BRAND MANAGEMENT

A consultancy service, offered on retainer
or project basis, which helps the client to
effectively manage, develop and implement
strategic brand decisions.

COMMUNICATION AUDIT

A detailed process where Circle Marcomm
audits how successful a brand is in
communicating its positioning to its
employees, customers, partners and
stakeholders by evaluating the quality and
relevance of its communication content.
The depth and duration of a
Communication Audit depend on the
project parameters and specific client
requirements, and involves extensive
review of all corporate literature,
advertising, websites, signages and other
mediums.

OPERATIONAL AUDIT

A detailed process where Circle Marcomm
audits how effective a brand’s systems,
technology and infrastructure are in fulfilling
the brand’s positioning. The depth and
duration of an Operational Audit depend on
the project parameters and specific client
requirements, and involves extensive
review of all protocols, procedures, training,
human resources, technology, systems etc.

OPERATIONAL PROTOCOLS

The operational guidelines and methods,
agreed to by the client and Circle
Marcomm, which govern the timely
execution of the project, assign
responsibilities and designate contact
points.

POSITIONING

The process where Circle Marcomm
develops and creates a personality,
character, attributes, values, vision and
mission for a brand which serve as the
foundations for brand growth and
consistency.

PROJECT PLAN

A tailor-made version of Circle Marcomm'’s
processes which are customized to suit the
specific client/ project requirements.

RE-BRANDING

The process where Circle Marcomm
evolves an existing brand into a new entity.

This may involve changing its name, its
identity and its positioning.

STRATEGIC ACTION PLAN

A detailed and diverse range of strategic
recommendations made by Circle
Marcomm, based on the Audit Report and
auxiliary research. The Strategic Action
Plan outlines and recommends ways in
which the brand needs to develop, areas
which need special and urgent attention,
and how these strategic decisions will be
implemented and their resultant benefits.

SUB-CONTRACTORS

External consultants or specialists hired by
Circle Marcomm to provide extra and/or
specialized resources, knowledge and
expertise. Teams both the client and Circle
Marcomm designate internal teams with
specific responsibilities to liaise on and
support the timely execution of the project.

VISUAL AUDIT

A detailed process where Circle Marcomm
audits how consistently and effectively a
brand’s visual face is communicated and
applied across different mediums. The
depth and duration of a Visual Audit
depend on the project parameters and
specific client requirements, and involves
extensive review of all corporate literature,
advertising, websites, signages and other
mediums.

) ) strategic action plan
visual audit

& \ rebranding

project plan

sub-contractors

positioning

creative brief )
operational protocols

operational audit

estimated timeline

communication audit

findings brand management

—

audit report behavioural audit
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cut da crap

UNISEX GLAMOR STUDIO

The beauty industry has always
been prone to clutter and the big
challenge with this account of ours
was to cut through the clutter from
the word go. The idea was to create
a difference right from name which
would then radiate into the other
aspects of our communications.

The results achieved have managed
to surprise us with each passing day.
Cut Da Crap, CDC in other words
today, is a brand to reckon with when
it comes to beauty and glamour.
Impeccable, precise and target rich
communications has played a pivotal
role in creating a brand of the
present and future. We did manage

to Cut Da Crap.
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SIMPLIFY FARMING

It was indeed a new experience working for a ETNE
product that belonged to a category where brand H‘-"':F i - =
building was rarely taken as serious business. This | y2ADN= = - =]
made our task more challenging. Neptune, primarily - SRR

the manufacturers of agri and garden tools needed a -2 o NS

thorough brand makeover in order to establish the o "

company in the competitive market. An extensive ! ;. e . s
branding exercise was undertaken and a brand new
and vibrant look was assigned, making it stand out | : L

from the me too brand list. — _ =

A never seen before approch used, made Neptune a : ; . i : )
brand name to look up to.
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STAY NAUGHTY
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Working on brand White Fox has been a fulfilling experience all the way. Right from the
inception of its logo to where it stands today, White Fox was a brand that needed extra
care and constant nurturing. Changing market trends, drinking behaviors and emerging
new brands made the task even more challenging. But as it is rightly said patience and
perseverance coupled with a sound thought process pulled it off. Today, White Fox

WHITT

stands as a brand that is liked and accepted when it comes to Vodka.

STAY NAUGHTY
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Hospitality is a word that had been done to death at the time when brand
Meghdoot ran into us. Creating a niche and acceptability in small town called
Ujjain was a daunting task. A town which was not exposed to the word

M= G HD 0 0 T hospitality now stood face to face with a brand that promised something alien.
To get the brand and the concept of hospitality accepted, sure was a task in
hand. But thanks to meticulous planning and careful execution, today Meghdoot
(\’\@@)/O stands as a leader in providers of hospitality at Ujjain.

LUXURY HOTEL AND RESORT




A COMPLETE TOWHNSHIP
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Signature, a real estate group from Bhopal approached us
for the complete communication solution for their upcoming
township. The biggest USP of the township was that it
offered full range of housing products for one and all. The
idea was hidden in the client brief itself and our team didn’t
need to go hunting the distance. Thus the township was
nomenclated as ‘Signature 360’, a complete Township.

SOMETHING COMPLETE
AND MORE AT EXTREMELY
LOW PRICES

A Srweniblp with the LAHEHCAPED GARDENS

§ifmantins

The launch was soon made with a big hello. Well placed,
innovative design, street smart branding, billboards
painting the skyline, digital presence, smartly compiled
collaterals, a perfect showcase at expos and everything
what a brand needed was delivered. Signature 360 was
where it was meant to be, turning heads, capturing eyes,
generating inquiries and selling hot.
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all the stationary
portrayed, bear
the logos created
by Circle Marcomm

Foriend NEWS
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RAKSHA BANDHAN DIAMOND JEWELLERY
Range starting from ¥ 4,999/~ only.

Assured gifts with each purchase*

PUNJABI SARAF

——(siNCE 1947 —

Flagship Store: 1-B, Race Course Road, Near Chappan Dukan, Indore
Showroom: 44, Bada Sarafa, Indore. Tel: 4058888/ 4600
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RAKSHA BANDHAN DIAMOND JEWELLERY
Range starting from X 4,999/- only.
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PIMPLE TOUCH
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For the peaple
with a fiery
appetite

rapulbtion (o ploass your laste buds, Once again we présent i
Hebab and Biryan! festival -Thrills of Grills.

Just drop by and feel your taste buds indulge.

%)
e thyrills of 9% lls
FGRTUNE

BY WELCOMGROUF

Indmye
Adljeening Maghdoot Gandens, Indane - 452010
Phone: 4238444, Ext. 210/268 Fac 4238440
Email: banquets@foriunsndare.cam

ﬂﬁ_éﬂ_‘uEEE; —r! Al -.‘:i% ﬂm ﬂq{:‘-ﬂ"ﬂ' e Ilai.:‘:u'hlll" ﬂd%:

© diogme:,

wwwesdismirmioam

MEN NOT ALLOWLED
RADIO MIRCHI AND H20 SOLUTICNS
PRESENTS MIRCHI KITTY PARTY,

Yes! This time it i specially for the badies of
Ieliice, B Mirchi presents a great rime
tor the women ro unwind-and enpoy, becawse
I thue Raaclies Mircha Kiery Parry

Liilll'l.'!'. Inirt merevitles |||.|I.| Enlérainment s
what we lave e atore for vou, 5o hey Bdies,

I'L' ||'|I.'r|. 4 I.'I.'I.'-\JL'I:L' TNeTy ahe fo .I”I w I.'IJ.

Mirchi
Kitty Party

Yinue- Hotel Rajshahi Palace | Dsie- 5th August, 2000 | Tome- 3pm o 6pm
For registrations ger to the Mirchi Office OR conracr: 0731-4298364

-y

@‘as IFM
RADIO MIRet,

GET ENGAGED WITH
THE HOTTEST EVENT IN TOWN
ALK MIRCH] AND) H20) SOUUITIONS PRESENTS MIRCHI KITTY PAKTY

Yes! Thas time it lsspecially for the ladies of
Tonchoorws, Rl Mirch presents o great tinse
for the women to wwind and engoy,
hecause jr's the Badio Minchi Kitty Party

Crvmes, fun activities and entertainment &
whine we have in soee for you, S0 ey badies,

be there nnd engape

Yimue- Hotel Rajshahi Paloce | Dsre- 5th Aogust, 2001 | Tome- 3pm o Gpm
For registrations ger o the Mirchi Office OR conracre: 073 1-4298364

[ By

T = R P

QI CIRCLE



portfolio

star]d-alone
ad_wsements
print >

INSPIRED BY NATURE,
DHIVEN BY PASSION
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IF YOUR CHILD HAS
AN UPPER HAND
IN SCIENCE

ASIA PACITTIC INTERNATIONAL SCHOML 15 THE PLACE TO BE.

ADH SRS DFEH Firbsl MORSERY T ELASS T | ERSE AFPILILTES
ASIAPACIFIC INTERNATIOMAL SCHOOL
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1l ARE WELCOME Fi

PROPERTEA
AD D U s (o you o BUY, SELL OR RENT

TO Y O U R F;;r.;l.: :-.:-|.||;

stand-alone ADDRESS
advisements BOOK

print > DR. RAJESH BHAGCHANDANI,
St A

Haad, Department of Emergency And
Critical Care, Apex Hospital, Bhopal, Is

now available for consultation at his
e wienlune

PRIDE, HONOR AND COMMITMENT

Tl pride of glving the hest, the honor of living up to is promise amd the commdtment of quanlity, that s
whal mnkoes Uniquoe Buailders o mme to numee Lo rechan. Gusded by rich valises oo the will bo aplaft the
eoricty, Undgne Huilders hue alresdy gifted Bajesthan with more thom 10 Ine sgoore foed of

enniEtrieted spate with a promize to daliver more thain 75 lie squire feet in the coming future,

With s pevsonce in Jafpur, Udsfpar, Joadbpor, Bhilwera, Hikober, Koto Silee Ajmer snd
Kirhangurh, Unique Builders is all 22t to provide the best residentinl and commercinl spoces to

Reajastham apart frmn Gagarat amd Maeharaahrs

CHIKITTSA, the most modern and I

high tech clinical and pharmacy i

services at 24, Platinum Plaza South a LA FEW PROSECTS:

T.T. Nagar, Bhopal o .

= Developers of = Premium Residential Flats! Group Housing,
&_‘5 u r‘H q u e Stand Alone Villas' Eow Housing, Affordable Housing, Shopping
: - e M O . O e & Business Plazas! Malls, Vertical Townships,

OPD TIMIMNGS: [BY PRIOR APPOINTMENT) rend Bgritags  dnecd Wringwvl i  Prine Begeecy Ssdbe Brgeaty  Prem Lharil draigency & NIANNAT GHOUP COMPANY

L] Mosmning: 9.30am - 11.00am For aif the sxsistance of i, industrisl & agré | praparty - 69 REALTY R ; SICLESSFUL RESIENTIAL PROJECTS COMPLETEI) - Soyal Binalise, Foval Taadise Bams, Rl Pecriss Jaski
c hl kl - l Sa Evening: 630pm - B00pm hoduiniais e el Bowyad Parmdise Hiislos, Usipue Sangle. Chastronatul, Seuthemn Heyhl. SUCCESSFUL COMMERCIAL PROJECTS
COMPLETED - The Milestons, U3 Flazs, Vnigue Asgire. RESEDENTLAL FROJECTS TO BE COMPLETEE 1N 2010

° uwgﬂrﬁkrwmlﬂli "GIREALTY' TO 56070

‘Whnnei ol

largensi Brwimi Pajan with
4000 Purdits

THE CLIMIC 3{: PHARMACY glm'f !N‘“ SUN[:’“‘E OFF I e & | ! #t'e Flam, The Mileifine, Toik R Joijur Enepiss Tirwarn, Ui Shandesl, Vizigee Arevah. Crommisrcisd projecis in b complested m 2000 - Unigie Destasion _
appoinitment call: (O} #31755 4055 865, GY9 REALTY e i Tl AL AT Bl il i OTHER PROJECTS UNISER CONSTRUCTIIN — My Hanell Uriapis Sanpog, Taistie Dimsng, Usiggic Sy Vil DGalieis World Recard
(M} +91 93000 6002 f i Mudigel i Y D T T ER L Uniques Everest Aafilyena Towselign Unigie City Towialign, Uniiges 3essarovas Mazs far congucting the
. o

ar mail us at rbe241@hotmall.com Geniing Peapla-Gering Property
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EXPERIENCE YOUR VERY OWN

- [

[

WITHIN BHOPAL

1/4 BHK spacious Turcpman siyle bungalows: st Signaturs ity

& Ctil:
Sigmatis - Gigrates ALY Fov posiings comacy
i | H . el Ly 491 89599 00942, 89599 00943

o ==irs el l iatary Wil hae &IATE

wwn spatreat.in

Arrest yourself (0
the feeling of great
spa massages

India's first spa with its masseur team from
Roemania, Thailand, Russia, Maldives, India

MIKKY BAWA'S

latinum Plazs, Mata Mandir Bhapal, 482003
20, 87520400158 Emalt: spatreat?? @ yahoo.com

e TG RNRAGa B

It’s hot, and it's I’Eﬂ Iﬁ Serve

Signature ¢

Residency

READY-MADE HOMES

2/3 BHK Fully Furnished Flats

=
S‘I'{/"'M . For bookings conlack: - :
3@ Sita: Kolar Rozd, Bhooal g CREDOA
ALY, 2. ar reoe, SO0 | 99 9806547465, B06547467

i HTC o Tl

FURNISHED &
APARTMENTS &

Presenting 23 BHK ready to live in homes m
il
-5 5

Site : Mear J. K. Hospital, Connacting to e SCR g et

e | Bawadiya Kaks, Kolar Foad, Bhopal +91 89599 00942, 85999 00943 CRECA!
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PREMIUM
FRLIIT PUNGH

NING

Fure bhi, Hygienic bhi.
Central India's first highway drive in restaurant and fun zone,
* Food Court = Juice & Coffes = Kids rides ® lce-Cream Parlor » AC Restaurant = Birthday/ Party Hall = Spacious parking facility

Dhamnod By Pass, Indore Khalghat Four Lane, Near Toll Naka, Dhamnod, Dist. DharM. P. © + 3919425900434

We don't just serve food,
we serve a fulfilling experience.

A family restaurant and fun zone amidst the beauty of nature.

m Nameet Plaza Annapuma Mangal City Aerodrome Rd, M.G. Road
AMERICAN OPTICAL CD C2566TTT ¢ 2483555 2576600 2612555 2543310
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TO GROWTH

www.somindia.in




portfolio

collaterals
brochures >

'r",.[l
. e apyg
f glamoy,

| — y
m.iI, POlessiongg ;
) ‘U"',i l‘f’-l“-%(. , fi
"

\r;\.lu"i\‘“ s

Foundation-your
second skin

[ =T TRV




portfolio

collaterals
brochures >

DETERMINATION
FOCUS

COMMITMENT
DEDICATIHON

= FGHT
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WELCOME TO THE WORLD OF \e
BHART] INFRASTRUCTURE &
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DSHES FRICET)
Soups/ Shorbas
i i - Moti Mahal Delux "X e A [ =
il Panger ¥in N tandoori trail . 8 P
Spng Acil £ Ih0s Famous Restaurant Sinee 17 Murgh Kali Mirch Soup -
P oo (kL] Chicken Hot n sour soup
Vg Kathe 5 . . e 1o o B,
Vg [y ] ﬂl mlf_ga] ggacy CO]‘])]‘]U9§
Tone Ve i Fage B fthe printing an ,
Game 1o ~ PrEneE © & stry'sstandard dummy tex eve Side Orders
E aciry U bica Péan, ‘
. ol Wity PATLY = o i Vg Ha ] m Papad | 19
collaterals PR FOON fughannsis "
A S Masala papad | 29
panee Flo
d - Youghurt/ curd | 59
g Lr] 4
I l le n u Car S > Wids Fide Tewwcutt L Raita (Pineapple/ Mixed) | 69
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You don’t need a big idea

to coﬂuey a 51mple message.
save the ||I.;||||

Cl R\C LE
MTARC

v, circlemareo

Enjoy. this
in‘every sense

Eonaerui wister, the rea? godis without seying, Hamisy Mol

CIRGLE CARES.

An adopted chilo
can create wonders too.

Encourage adoption.

......

Raise your voice

against domestic violence
and sexual abuse,

create your own miracle,

C)% I-:k.c L1'rE GIRCLE CARES Heppy Janmashiaml /_h\:' CIRCLE

] EaEy N/

l_”_lfc il¢ irwr

On

Let's ig

CI RCLE | B ireismivngn ik Wewid Ermarcamrens E'u:,_ Wi remn, Emen mnine]

NMARCTIMM OIRCLE CARES:

W R I T T LN

Let us promise to help
our dependents,
this Independence Day.

S natic

to sawe our Mat




circleism

Circle Marcomm firmly believes that a company is born, attains growth and maturity
within a fully evolved and self-sustaining eco-system. As evolved business houses, it is
imperative that we understand our responsibilities towards this eco-system which we in
other words, call the society. Circle Marcomm has initiated a movement called
“Circleism”, which is a non-profit earning act to educate and remind the society about
the evils that are relevant and prevalent. Circleism is a concoction of public service
messages that are rolled out at regular intervals and are promoted using various
mediums of communications, especially social networking. Circle Marcomm, in the near
future, looks forward to create interactive platforms where these messages can be

promoted in bigger and better ways.

Www.circlemarcomm.com

Santa is not coming
home this Christmas

Protect wild life

CI RC L' E CIRCLE CARES. Merry Christmas

MARCOMM



circleism

WWW.Circlemarcomm.com

An adopted cnilo You can't

create miracles,
can create wonders too outyoucan &

VOICE One.

Encourage adoption.

Raise your voice

against domestic violence
and sexual abuse,

create your own miracle.

CI RC LE CIRCLE CARES. Happy Janmashtami CI RC LE CIRCLE CARES.

MARCOMM MARCOMM




circleism

WwWw.circlemarcomm.com

sSomeone very close
S walting for you.

Drive safe, follow traffic rules and gift your sister a wonderful Raksha Bandhan.

&ARRC%l\Hﬁ CIRCLE CARES. Happy Raksha Bandhan

There are lakhs to whom

the crescent moon of Eid appears

in the leftovers of your plate

Resolve not to waste food and make e festival more purposeful,

www.circlemarcomm.com

29th July, 2014 'E..L,.d. muhﬂ.n.d.lc



circleism

www.circlemarcomm.com www.circlemarcomm.com

You don’t need a big idea
to convey a simple message.

On this sweet occasion

let us join hands to
create an educated India

'Save the girl child’

&AIRRC%I\HI\E/\ CIFCLE CARES O CI RCLE CIRCLE CARES. gidl mubianak

MARCOMM




circleism

WwWw.circlemarcomm.com www.circlemarcomm.com

et us promise to nelp
our dependents,
this Independence Day

Care for our senior citizens

Guru ke liye...

Respect teachers and offer real Guru Dakshina.

NTARCONAINT | CIRCLE CARES. Happy 15th of August O &ARRC%hE Og%ﬁ% Gurupurnima - 12th July, 2014




circleism

On this national testival

Let’s ignite a flame to save our National Animal

CI RCL'E CIRCLE CARES.

MARCOMM

www.circlemarcomm.com WWW.Circlemarcomm.com

" ABSOLUT DRY

=njoy this Holi dry
N every sense.

C I RC LI E Conserve water, the rest goes without saying, Happy Holi.

MARCOMM CIRCLE CARES.




circleism

FOr 900 S sake

save the tiger

There are only
1141 Tigers left in India,
save them.

CIRCLE

MARCOMM

~y

www.circlemarcomm.com

CIRCLE CARES. Happy Navratri

clientele

Omaxe Limited, Delhi

Som Group, Bhopal

Prestige Group, Indore

Ambika Chicken, Goa

Neoteric Group, Gwalior

Arihant Education Group
Supremo Water Tank

Kriti Industries India

HDFC Reality

Institute of Vedic Astrology

K Vallabh Infra Estate

Neptune Sprayers

Sapphire Group, Raipur
Magadham International School
Meghdoot Hotel & Resort, Ujjain
Ankit Wires

Jain Public School

02 Club and Restaurant

Paroha Developers, Jabalpur
Princess Hilltop

Raj Laxmi Nature

Raya Developers

Real Player Infra Pvt Ltd, Bhopal
Royal Colonizers Builders, MHOW
Sarthak Innovations Pvt Ltd
Scorpion Innovation Centre
Signature Group, Bhopal

Sky High Hospitality

Spycom

T.N.T

Virasha Heights, Bhopal
Virtual Voyage

Pratibha Syntex, Pithampur
Fortune Builders, Bhopal
Ultimate Constructions, Bhopal
Sapphire Greens, Raipur
Paras Lifestyle, Bhopal
Bharti Infratel

Manohar Dairy, Bhopal
Samadhan Wellnes Pvt. Ltd
Brand Viva, Bhopal

NM Group

Tirupati Diamond City

60ml Pub and Restaurant
Punjabi Saraf Jewellers
Sherringwood World School
RIPL, MHOW

Sainath Colonizers, Raipur
Kala Niketan, Bhopal

Eone Infotech, USA

Avalon Solutions, USA

Trade Concept, CHEZ REPUBLIC

Pnestec Solutions
American Optics

BR Goyal Group
Treasure Fantasy
Amrapali, MHOW

SRF Plastics, Pithampur

Radio Mirchi

Philips Electricals

IEC, Mandideep

Tusk Gymnasium
Chakravyuh Securities

Raj Express, Bhopal
Indo-Thai Securities
Corpfest, Bengaluru

Yuvana Fashion Event

JD Pictures

4D Media and Events Pvt. Ltd.
Holiday of Dreams, Maldives
Exotic Homestay, Mumbai
Classic Swastik City

Indore Talking Pictures



team

Handpicked from advertising circuit, team Circle Marcomm is an eclectic mix of highly
talented and dedicated individuals that bring with them years of valuable experience and
industry knowledge. Passionate and proactive, team Circle Marcomm is a well-knit
community of professionals from various areas of expertise that can be counted on to
deliver top performance under the most demanding circumstances. From penetrating
analysis and strategy development to striking graphic design and innovative multi-
media, team Circle Marcomm is fully equipped and skilled at delivering total branding
solutions. After making a humble beginning, team Circle Marcomm has grown and

evolved, and today the very existance of brand Circle Marcomm is only because of the

relentless efforts put in by a wonderful, potent and a competent team.

board of directors

the creative sorcerer

Ashwath Ramachandran

He saw the face of this world on - 03 December, 1976

He is potent in - Brand and Market Analysis,
Conceptualization, Visualization, Copy-writing, Presentations
and more

He specializes in - Concepts and Copy-writing

Tear Time — 15 years experience, with brands like Mudra
Communications (Ahmedabad), Grey Worldwide (Mumbai),
Lowe Lintas (Ahmedabad), Radio City (Baroda), Percept H
(Indore) and Deepak Advertising Agency (Indore) to name a
few. He is a gold medallist from the Mudra Institute of

Communications Ahmedabad, better known as MICA.

the marketing maverick

Rahul Kumar Verma

He saw the face of this world on - 29th June, 1983
He is potent in - Market Research, Market Behavior
Analysis, Trend Analysis, and Marketing coupled with
Communications

He specializes in - Client servicing, liaisons, pitching
presentations, printing technology

Tear Time — 8 years with reputed firms like Percept
(Indore), NAC Advertising (Mumbai) and Deepak
Advertising (Indore).

the design alchemist

Manohar Suryavanshi

He saw the face of this world on - 31st July, 1984

He is potent in - Softwares, Art Direction and
Visualization

He specializes in - Adobe lllustrator, Photoshop, In
Design, Flash, Corel DRAW and more

Tear Time — 9 years with agencies like Percept-H and

Deepak Advertising (Indore).



AND YOU STILL FEEL
ADVERTISING

DOES NOT WORK?

You wake up in the morning and leave yourKurl-uﬁ *MATTRESS which you purchased after watching an advertisement. You head for

the bathroom and wash your face with water trickling from advertised KOHLER SANITARY WARE, you then pick up a branded
TOOTHBRUSH and squeeze out some up TOOTHPASTE which you g)i.cked up from a departmental store, thanks
to some powerful advertising. You shower-up using your favorite Pove soAP and PAI‘\I-[‘IL:NE SHAMPOO, which turned out to be
your favorite, thanks to some effective advertising. You then head to your closet and pick out a branded GIORGIO ARMANI SUIT that truly
suits your Monday mood. You then spray some mind-blowing /Pdé&Avenve PERFUME, and you simply think it is mind-blowing
because of the way it's been advertised. You get to the kitchen and pick out your /M(g}b’ LOW CAL CEREAL, and you feel its low cal
since it's been perceived that way. You then drive toworkina HYURNDAI CAR that is known for the wonderful mileage that it gives, thanks
to the advertising mileage it gained. And all this happened just before you got to your office, then your marketing department and took a call

that advertising does not work. THINK AGAIN.
Effective advertising creates wonders and memorable brands, and for creating effective, likeable and sellable brands, get to us.

CIRCLE 206 Man Heritage, 6/2 South Tukoganj, Near High Court. Indore, (MP) 452001
MARCOMM Tel.: +91 731 6560115 | Mobile: +91 88890 25222, 91799 77779
www.circlemarcomm.com Email: circlemarcomm@gmail.com | Follow us at Facebook, Twitter



